
the sold-out o.k. festivAl 
confirms the rise of the 
independent mAgAzine

The O.K. Festival / 3 days of 
independent magazines event, 
held between 16 and 18 April 
in Arnhem, did surprisingly well. 
All of its lectures were sold 
out and it welcomed around 
1100 visitors. Remarkable was 
the huge interest from abroad. 
This once again proves the rise 
of the independent magazine. 
The festival featured a large 
exhibition, two smaller ones, 
a series of lectures, workshops, 
debate, and a party. Place to 
be was the Witte villa, Park 
Sonsbeek in Arnhem. 

“Independent magazines are 
made with a lot of love, 
creativity and enthusiasm. 
You can tell by looking at them. 
The same vibe was noticeable 
at the festival: many people 
feel the need to hold 
something authentic in their 
hands, something that is not 
driven by commercial interest.”
William van Giessen

With this publication we hope 
to recreate in word and image 
the atmosphere of three 
awesome days.

3 days of 
magazines

O.K. FESTIVAL 

initiated and founded by 
O.K. PARKING. 
The festival is a result of and 
greatly supported by 
O.K. Periodicals.

CURATORS
William van Giessen and 
Joost van der Steen 

CONTACT
O.K. Festival / O.K. Parking
Statenlaan 8
6828 WE, Arnhem (NL)
+31(0)26 3639030
info@ok-parking.nl
www.ok-parking.nl
www.ok-festival.com

If you like the festival and 
independent magazines we 
suggest you subscribe to O.K. 
Periodicals, a pleasantly dis-
ruptive magazine for creative 
professionals. By supporting us 
this way you make sure we can 
continue initiating and realising 
the independent O.K. projects.

WHAT’S NEXT?
The exhibition of O.K. Festival 
was present at the Graphic 
Design Festival in Breda and 
is available for other events 
as well. The festival has made 
many contacts, both local and 
international, and we are very 
proud of that. We would very 
much like to thank everyone, 
from volunteer to fund, from 
technician to visitor, for their 
contribution to this unforget-
table festival! See you in 2012!

Photos by: O.K. Festival, 
Adriaan Wormgoor, 
Luis Mendo, Joe Plommer, 
Marco Derksen

O.K. Festival is sponsored by:

 see you in 2012 

www.ok-festival.com
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A bird’s-eye view 
of the programme

[ The exhibition put more than 100 national and 
international magazines on display, like the english 
glossy Karen, the colourful South African music 
magazine BruceLee and Sang Bleu, a cultural 
magazine about tattoos. All of these magazines 
are made in the wake of huge publishers and  
usually reach a small group of readers. But they 
are growing in number and more people are be-
coming interested. A clear sign was the great deal 
of attention they attracted at the O.K. Festival. 

According to initiators Joost van der Steen and 
William van Giessen, the large interest from 
abroad is due to the fact that magazine makers 
are usually reliant on the normal design festivals. 
O.K. Festival decided to focus on just one aspect 
of the trade: magazine making.  

“We had quite a lively set of lectures, aimed 
specifically at the enthusiast. For example, the 
Iranian graphic designer Reza Abedini delivered 
a presentation about his magazine Dabireh, com-
pletely devoted to old Persian manuscripts. For 
thirty minutes he talked about Arabic and Farsi 
manuscripts to a stock-still full house.”
Joost van der Steen

Among the highlights were the presentations of 
small and little known magazines like Monday 
Morning Says and Maeb is een Magazine.  

“The pleasure that obviously went into making 
these magazines, caught the audience. Monday 
Morning Says from London, for example, was 
started by three Korean illustrators who couldn’t 
find a job and sat together every Monday morn-
ing in a London pub. They decided to bring out a 
magazine to show what they had in store. Writer 
Martijn Brugman explained how he avoids large 
publishing houses and finds his own audience of 
readers by publishing himself as a magazine.”
William van Giessen

Unfortunately, the festival was also affected by 
the Icelandic ashcloud. Simon Esterson and Alex 
Bec couldn’t be present to deliver their talk. They 
were also supposed to take part in a discussion. 
Because so many different magazine makers 
were present at the event, Mike Koedinger 
(curator Colophon and publisher) and Phil Baber 
(Cannon Magazine) were able to fill in for them, 
keeping the programme mostly intact. ]

3 days of 
magazines



Kai von Rabenau / mono.kultur

“thank you so 
much for putting 
in all the work to 
promote independent 
publishing, these 
events + fairs do a 
great good for titles 
such as mono.kultur”
Nasrin Tabatabai / Pages Magazine

“the exhibition looks great, 
well designed.”

Derek Brazell / Varoom

“it’s fantastic 
having enthusiasts 
like yourself 
spreading the word 
on independent 
magazines.”

Sasha Wizansky / Meatpaper

“next time, I hope 
to be able to travel 
from San Francisco to 
attend...”
Reza Abedini / Dabireh Magazine 

“I was truly happy (Like you) to see 
how people and designers are 
interested in showing their magazine 
and become familiars with the  
other magazines.”

Philipp Lebed

“the best thing for ok festival in 2012 
would be, it would be 2011.”

Patrick / Rang und Namen

”thank you so much 
for the festival, the 
day pass and an email 
conversation par 
excellence. we´ve 
enjoyed the weekend 
in arnhem and would 
be pleased if the 
festival continues!”
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Athenaeum festivalstore [1]

Athenaeum Amsterdam took care 

of the festival store. It contained 

around 160 magazines, offering its 

many visitors during the festival 

a wealth of choice. 

Workshop Extrapool & DUF [2]

During the festival there was a 

workshop, organised by  

Extrapool (Nijmegen) in collabo-

ration with the magazine Duf. In 

just two days time 12 graphic 

designers made a magazine, pro-

duced on a stencil printer, in a 

limited edition of 111 copies. This 

magazine was presented and sold 

on the spot. 

Debate Lux Nijmegen [3]

Together with Lux Nijmegen, O.K. 

Festival organized a debate about 

the role of the independent 

magazine. Experts like Max 

Bruinsma, Hanne Hagenaars, 

Carolien Glazenburg and Alex de 

Vries gave their vision on the 

independent status of (their) 

magazines. The role of the inde-

pendent magazine within the field 

of visual arts and its place in 

society were additional points of 

discussion.

Workshop Social Media [4]

The participants of this workshop 

were given an overview of all the 

possibilities surrounding social 

media by Paul de Bruijn (communi-

cation specialist) and Raymond 

Witvoet (Syntens). 
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Zineswap [5]

In the exhibition area there was a 

large table that serviced as an 

exchange area for magazines. The 

majority of the participating 

magazines gave us some extra 

copies. Many enthusiasts came to 

swap their old self-made maga-

zines for new ones. 

Club Okay! [6]

Because a festival is nothing with-

out a good party, the Witte Villa 

was transformed into a hip club 

on Saturday. The event started 

off with the presentation of the 

magazine that was made in the 

Extrapool workshop, and with 

the 4th edition of O.K. Periodicals. 

After that, the party broke loose 

with DJs and VJs. 

The Exhibitions [7]

The main exhibition ‘Welcome 

Magazines’  was a visual explosion 

of strange, beautiful and origi-

nal independent magazines. The 

selected magazines were sent 

from all over the world.

Live Archive is a collection pro-

duced at ArtEZ Academy of Art 

Arnhem. Each zine is unique (only 1 

or 2 copies made), personal and 

exploratory.

The Extrapool exhibition shows 

magazines made, published and 

stencilprinted by Knust and 

Extrapool.
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Nicole R. Klein / Laser Magazine 

“I updated myself 
everyday on facebook 
how the festival 
worked out...”

Bart Van Overberghe / Journal Illustratif 

“I thought it was a very succesful 
format, good idea to make it into
a two-yearly festival...”

Freek Lomme / Onomatopee

“Good initiative. Nice to see so many 
different graphic productions 
brought together. It’s very 
sympathetic what you’re doing :) 
I’m curious for more.”

Miriam van Ommeren / De Optimist 
“I thought the festival was a 
success and was delighted to make 
a contribution. I’m very grateful 
for your invitation, great exposure 
for ‘De Optimist’.”

Peter Bas Mensink / GUP 

“The amount of 
spectators was 
phenomenal! 
(seems logical, 
but it often turns 
out differently...)”
Ge Huisman / Gonzo magazine 

“It was moving to see so many 
volunteers work for you with such
enthusiasm. Not to mention your 
own unrestrained effort. Nice to 
see that something like this is still 
possible in 2010. To think of all 
those spectators spending the day 
inside while the sun was out shining 
so bright...”

Simone Esterson / Eye Magazine

“Thanks for this. I’m 
very sorry I couldn’t 
be there... in the 
end I spent 5 days in 
Madrid and had a 30hr 
coach ride back to 
London getting back 
on Tuesday night.”
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▶ Ger j a n ne T iem ens ( A rn hem-d i rec t ) 

O.K. Festival gives overview 
of beautiful and bizarre magazines

With every new spring come new sounds! 
In this case, a new festival.
[ On Friday 16 April the O.K. Festival / 3 Days of 
Magazines will open, a unique three-day festival 
entirely devoted to the independent magazine. It 
offers an exhibition of special magazines, work-
shops by renowned magazine makers, debates, a 
party, and a meeting. The festival takes place in 
Arnhem and is the only one of its kind in the 
Netherlands.  

In the wake of the large publishing houses more 
and more magazines are issued independently. 
There are thousands of independent magazines 
worldwide with millions of readers. Hidden behind 
them is an active scene of magazine makers, 
whose products are usually released in limited 
numbers. During the O.K. Festival the most pecu-
liar specimens will be put together in an exhibition.   

There will be room for Dutch art, design and 
architecture magazines like Mister Motley, Items 
and O.K. Periodicals, and especially for ‘art-zines’ 
like the extremely thin One Page Magazine from 
the Netherlands, the magazine +Rosebud, which 
takes a wonderful new shape for every issue, the 
Finnish A4 Casino, the South-African periodical 

BruceLee, the English magazine/diary Karen and 
lifestyle glossies for carnivores like Meat Maga-
zine and Yummy.    

Creative director William van Giessen sees the 
independent magazine as the answer to the uni-
formity of the mass media: 

“The printed media are increasingly overpow-
ered by rigid formats. How many copies they sell 
is the only thing that matters. The independent 
magazine fills the gap they leave behind. This is 
where everything excluded by the mass media 
finds its place. The independent magazine is a 
refuge for designers, illustrators and writers. 
It is largely unruly, sometimes headstrong, but 
always made with energy and pleasure. Read-
ers from across the globe are finding their way 
to its variety, originality and creativity. The 
independent magazine florishes, whereas the 
printed media are struggling to find a solution 
for their deminishing advertising returns. One of 
their keys to succes is their openness to the new 
media and ‘social networking’, concepts that 
many large publishers haven’t come to terms 
with yet.” ]
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▶ J i l dou v a n de B i j l  ( V i l l a m ed i a ) 

Magaholics

[ In April I visited the O.K. festival in Arnhem. 
It was a festival about independent magazines, 
hosted by two young men from the design studio 
O.K. Parking. There were workshops, lectures 
and an exhibition featuring the most unusual 
publications from all over the world, in sometimes 
very limited circulation (200, 100, 5) - at least, 
for a commercial magazine designer like myself. 
But this was obviously not the point. All of these 
magazines were made out of love and passion for 
creativity, without concessions to the public or 
commerce. A true candy store for “magaholics”. 
At the festival I also came across the magazine 
of the guys at O.K. Parking: O.K. Periodicals, a 
“disruptive” biannual publication in beautiful for-
mat about design, photography, illustration, art 
and new media. It boasts many different themes, 
like Failure, Repeat, or Collections. The last issue, 
bearing the title Curiosities, was launched at the 
festival and shows a both frightening and fasci-
nating cover that captures your attention. Inside 
is a fantastic photo-reportage by Austin Hargrave 
about the inhabitants of the tunnels below the 
Las Vegas strip. The section “I wish I’d made 
That!” is simply brilliant, keeping in tune with the 
overall content: an overview of enviously good 
ideas and insipring work by artists.    

The O.K. Festival is held once every two years, so 
it ’s still a long wait for the next edition. The Curi-
osities issue is available at Athenaeum in Amster-
dam, and make sure to check out the blog: www.
ok-blog.nl. Finally, creative souls can submit work 
at submit@ok-periodicals.com. ]

▶ Kr i s t i ne B i a son 

Everything will be OK . 

[ Blame our lack of organisational skills or our 
unjustified assumptions, but even though we’ve 
known about the independent magazine’s 3-day 
weekend extravaganza at O.K. Festival for months 
— we didn’t get tickets! I found out on Tuesday, 
once Eva sent an e-mail titled, “Nothing is O.K. 
anymore! fuck fuck fuck!” that the event had in 
fact, sold out. But, hey, everything will be OK. 
Ticket-less or not, the Herznote team are still go-
ing. And we’ve got a plan.

I won’t go into too much detail since spies are 
everywhere. But it involves tight ropes, lycra body 
suits, some sneaky dance moves and a little bit of 
Beyonce playing on an old-90s boom box. ▶ 



We’ve only had three days to plan it, but we’re 
sure it ’ll be a success. We even organised a skype 
conference call with MacGyver, just for a few extra 
tips. Seriously though, we will be there to soak 
up some creativity and enjoy the festival’s atmo-
sphere. If you happen to be in Arnhem tomorrow 
and can ignore the mysterious tools we’ll be car-
rying and the lycra outfits – you’ll find we’re not so 
crazy and would love to have a chat! At least we’ve 
scored tickets to the party! Yeeeah. ]

▶ M a a r ten Re i th ( de Ge l de r l a n der )

Passion for the independent magazine

[ When you think of magazines, the walls full of 
covers at Bruna and AKO immediately come to 
mind. But the world of periodicals is much bigger. 
Thousands of independent magazines are appear-
ing across the globe, with circulations ranging 
from ten to a few thousands. Once they’ve been 
read, these beautifully designed specimens usually 
find their way to the bookcase instead of the paper 
basket. During the first edition of the O.K. Festival, 
due to open next weekend in Arnhem, over a hun-
dred of these publications will be put on display. 

Visitors can leaf through them and marvel at the 
variety, ingenuity and creativity with which the 
responsible magazine makers have shaped their 
passion at their own expense. There will also be 
lectures and workshops.  

The idea for the festival was developed by Joost 
van der Steen and William van Giessen, two 
graphic designers from Arnhem that started their 
own agency, O.K. Parking, in 2005. From the very 
beginning they wanted to make time for their own 
projects as well. Whereas many graphic design-
ers only work on commission, this dynamic duo 
wants to maintain the freedom to express their 
own artistry. As a result, van der Steen and van 
Giessen have decided to publish twice a year 
their own theme-driven magazine, O.K. Periodi-
cals. “When you do something for yourself, it’s 
OK to fail”, says van der Steen. “As a result, we 
experiment a lot in our magazine. This leads to 
much inspiration and many ideas, which in turn 
influences our commissioned work.”

To illustrate this van Giessen refers to their latest 
issue, aptly titled ‘failure’. Many of its pages are 
covered in a mottled bluish haze. “We told the 
printer to mess up the printing process, by tam-
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pering with the ink flow. To him, this usually 
means the destruction of his entire edition. We, 
on the other hand, are curious to see whether the 
effect might be useful to us some day.”

Not all makers of independent magazines work 
in such experimental ways. But a passion for the 
trade is a common trait. There is a lot of diversity. 
Some are about art, architecture, graphic design, 
literature, photography, cats or even meat. And 
next to very simple executions, consisting of only 
a single printed page and a paper clip, you can 
also find very luxurious examples. Take for ex-
ample Nico from Luxemburg. This fashion maga-
zine devotes much attention to photo reports, but 
also places ads for world famous cosmetics and 
fashion brands. Due to their relatively small cir-
culation, fine design and beautiful printing, most 
independent magazines are fairly expensive. 

Van Giessen: “The price of our magazine is fifteen 
euros. That’s three times as much as Linda. But 
you get something exclusive in return.” ]

▶ Pa u l  de B ru i j n 

Facebook and Twitter 
as “live” info channels for O.K. Festival

[ The O.K. Festival of ‘independent’ (graphic) 
magazines, held between 16 and 18 April 2010 
at the Witte Villa in Arnhem, was a huge suc-
cess. One of the major reasons was the long and 
substantial period of activity on the internet, or to 
be more precise, the social media.  

More foreign visitors than Dutch
William van Giessen and Joost van der Steen 
are two Creative Directors of the Arnhem-based 
graphic design agency O.K. Parking.
Ever since the early days of their business, they 
have paid much attention to a strong presence 
on the internet. For years they have been running 
the O.K. Blog, which has been visited by creative 
people all over the world. But what is even more 
remarkable, is that they use this blog to share 
their inspiration and work with each other. This 
has made it into a junction for creative energy 
and a powerful network. Therefore, it causes little 
surprise that the majority of its visitors came from 
abroad. Conversations must have been held in at 
least ten languages. ▶



Social Media explain huge interest
Setting up an online community doesn’t happen 
overnight. For years, O.K. Parking has been active 
in various channels on the internet. Especially 
their will to share and their ambition to become 
exchange point of ideas has made it possible for 
them to gradually build up a strong community.

When they announced that they were going to 
organize the O.K. Festival, the news spread very 
quickly over the internet, even though the practical 
matters of this 3-day event were picked up rather 
late. But the loyal group of O.K. fans made sure to 
speed the news using their own online networks 
as well. 

Facebook turns into micro-blog
The three days of the festival were covered ‘live’ 
on the special Facebook and Twitter fanpages of 
the event for its more than 1.000 followers. Their 
passion is one and the same: magazines. Short 
messages on Facebook, photos and video reports 
kept enthusiasts around the world informed. They 
also had the possibility to react on the posted 
material. The Facebook updates were immediately 
transferred to the festival’s Twitter channel. In 
addition to the actual festival at the Witte Villa, its 

online equivalent can also be called very suc-
cessful. It is their goal to establish a permanent 
connection between this group of enthusiasts 
and O.K. Parking, but also the city where so 
much can be found in terms of dance, fashion, 
architecture, art and (graphic) design.

Taking action works
O.K. Parking has proven with its festival that 
much is possible in Arnhem. The local authorities 
and sponsors are willing to take part whenever 
there is a good plan on the table by people who 
want to take a risk. Because, in the end, the 
organization took full responsibility for the event. 
The creative city finally becomes possible when 
the authorities leave room for this kind of initia-
tive and provide a small financial contribution, the 
familiar ‘pat on the back’.

The visitors felt certain there would be a repeat. 
Upon leaving, they shouted: ‘see you next time,’ 
but then in one of the ten languages spoken at 
the festival. ]
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